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6 KEY TAKEAWAYS FROM
CANVA’S LATEST REPORT

The State of Marketing & AI



9 IN 10

AI HAS BECOME A 
PRODUCTION ENGINE

marketers used AI
regularly in 2025

Nearly

AI is accelerating decisions and elevating
marketing’s organizational influence.
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3

of consumers
say AI-

generated
ads are
obvious

Creative work that
lacks human depth

risks disengagement.
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7 IN 10

POOR CREATIVITY IS A
DEALBREAKER, NOT AI

Gen Z and Millennials
prioritize how an ad feels
over how it was created.

Consumers are more likely to be receptive
to AI-made ads when they feel

emotional, well-crafted, and human-guided.
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Strong Privacy & Data Governance

Human OversightDisclosure

TRUST IS EMERGING AS
THE NEXT FRONTIER

Brands that stay ahead practice

As AI ads becomes harder to identify, consumers
expect clear policies, reassurance on people’s roles,

and responsible use of data.



0505
DIAL INTO
PERSONALIZATION
PREFERENCES

Pair AI ambition with

Human Judgement

Transparency

Control

Consumers want
personalization

to happen on
their terms.



AI MUST MOVE FROM
EXPERIMENTATION TO
INFRASTRUCTURE

AI’s impact today depends on how
intentionally it is integrated.

Turn AI from a productivity tool into a lasting
competitive advantage by creating

connected, governed systems.
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Want To Learn More?
Follow the Future of Marketing Institute

on all platforms 

@future.mktg

@futureofmarketinginstitute

futureofmarketinginsitute.com

@thefuturemktg

https://www.instagram.com/future.mktg/
https://www.instagram.com/future.mktg/
https://ca.linkedin.com/company/future-of-marketing-institute
https://ca.linkedin.com/company/future-of-marketing-institute
https://futureofmarketinginstitute.com/
https://x.com/thefuturemktg
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